
Infometrics Quarterly Economic Monitor 

Upper Hutt City Council has recently subscribed to this Infometrics service. A snapshot of the data now 
available is highlight in the graphs below. They provide an indication of the comparative performance of 
Upper Hutt City through the last twelve months, as the pandemic impacts and responses have been felt 
across the economy. 

 

While GDP dropped off countrywide following the Pandemic response period, the Upper Hutt economy is 
not as reliant on tourism sector, and has been somewhat shielded in this respect. This shows that Upper 
Hutt GDP has fallen as fast, but not quite as far as the national average, and having entered the pandemic 
period from a point of comparatively strong performance, has not been as hard hit as the country in 
general. Recent markers show signs of recovery, however still reflect a volatile economic situation. 

 

Residential development in much of the Wellington region was negatively impacted in the last year, Upper 
Hutt has bucked that trend and more than doubled the national average in residential consents issued.  



 

House sales prices in Upper Hutt and Porirua have led the strong growth in the Wellington region. Sales 
price averages in the last year have exceeded $800,000 in Upper Hutt for the first time.  

 

 

Rental affordability looks at average rent costs as a proportion of household income. The lower the ratio, 
the more affordable. The impact of house prices and the rising demand reduced rental affordability in 
Upper Hutt to a 10 year low in 2020, peaking at 20.3%, before increasing supply caused a very slight 
softening of the market. Rental costs in Upper Hutt are growing faster than elsewhere in the Wellington 
region. Average rent costs in Upper Hutt have risen from $435p/w one year ago to $518 today –an annual 
increase of 18.4%. This compares to Wellington City (2.9%), Lower Hutt (10.3%) and Porirua (0%). 



 

While employment growth expectedly dropped off from a 10 year high of 9.2% through 2020, it is still 
positive for Upper Hutt at 0.8%, compared to 0.7% for the region and -0.2% for New Zealand. While Upper 
Hutt overall job numbers have remained net positive during the pandemic response, some sectors have 
been hit harder than others and our sharp pre-Covid growth has been curtailed significantly. 

 

Commercial vehicle registrations are used in some economic modelling to indicate health and outlook of 
the business sector. The annual trend across the country has been negative. Where there have been small 
pockets of growth through the year, these have been focused on the provinces, where large scale 
infrastructure projects and investment through the $3B Provincial Growth Fund have significantly boosted 
local economies. Upper Hutt is the only local authority area not eligible for PGF funding, to have 
experienced positive growth in this metric.   



Marketview Six-Month Data 

Annual and year on year spending data has been skewed by the impact of lockdowns and our pandemic 
response. In order to provide an accurate picture of retail performance and spending patterns, the 
following information focuses analysis on Q2 and Q3 of the 20/21 financial year. Namely, the six month 
period from October 2020 to March 2021. This allows comparison with the same period the previous year, 
finishing in March 2020 –just before the first Covid-19 lockdown. 

 

Spending in Upper Hutt increased by 4.6%, while 
the proportion of city centre spending was slightly 
lower, but still growing (3.6%) and still making up 
more than 50% of all retail spend. 

The following table shows categories of spending 
in Upper Hutt against the place of origin of 
customers who spent there. Predictably, 
accommodation and fuel/automotive sector were 
negatively impacted as people stayed closer to 
home, and spending from international visitors 
was down. 

 
 International visitor spending on hardware/ 

electrical (up 18.2%!) is likely due to stranded tourists or working visa holders setting up base in the city. 
Notable is the strong performance of our hospitality sector, not just from locals, but in attracting spend 
from elsewhere across the region. 

 

 

As well as spending more at home, Upper Hutt residents are spreading their spend around the region. The 
increase in local clothing/footwear spend is significant and appears to be at the expense of online 
shopping, which up until the pandemic had been cannibalising the local Apparel sector for some time. 



 

From the graph it is clear that overall spending trends mirror the previous year in the lead up to the holiday 
season and beyond, with very strong performance in the lead in to Christmas. A particularly strong 
performing category over this time has been our local hospitality sector, which is examined in more detail 
below. 

 

This table focuses on hospitality spending, comparing performance in the CBD with elsewhere in the city. 
Brewtown precinct sits outside the CBD envelope and will be a major driver of the increase. While the 
overall increase in hospitality spend is stronger than it has ever been, the trend shown here is in line with 
previous cycles which tend to indicate that the success of Brewtown is not at the expense of other café, bar 
and restaurant business in the CBD, and may well be a net contributor to growth of the sector in the city 
centre. 

 



  

This flow overview shows that while Upper Hutt residents are spending more overall, both at home and 
elsewhere, they are directing their spending slightly more across the region. This is compensated by the 
fact that others in the region are doing the same, to the benefit of Upper Hutt. 


