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Executive Summary

Objectives

Colmar Brunton was commissioned Wellington City Counaitho wereacting on behalf of territorial local authorities across
the Wellington Region (Wellington City, Hutt City, Upper Hutt City, Kapiti Coast District, Porirua City, South Wairaietpa Dist
Carterton District and Masterton District Councils) and the Greatellington Regional Council.

Theresearch was undertaketo gain an understanding of:

T the types of amenities that residents in the region
quality of life, economy and attractiveness to resitkeand visitors; and

1 the level of public support across the Wellington region for regionally funded amenities (measured by whether they
support the concept ofollaboration between councilsnd to what extent residents are prepared to pay for regional
amenities).

The aim of the research was to get a sense of the type of entities that residents in the region view as being regiontdigtimpo
Lists of amenities generated through this research are not meant to provide a definitive list of regionaliesrtbait stould be
supported by the regionThis research is the first step of a wider project being conducted by the territorial authorities in the
region to review the funding of regionally significant and beneficial amenities for the Wellington region.

Methodology

This research report is based upon the results of a telephone survey of 2,000 residents across the Wellingtoiregion.
telephone survey was chosen as the main data collection methodology because it is more megtresehan an onlinesurvey
Compared with online surveyslephone surveys tend to include a broader range of income groups and people from different
ethnic backgroundsThe sample design for the telephone survey ensured a broad spread of views from across the region. The
less populous areas within the region were deliberately essnpled so that their views could be analysed with more

robustness than is possible with a completely random survey of the region (see below for details).

Online panel questions to identifyreenities of regional importance

An online presurvey of 630 respondents living throughout the Wellington region was conducted to develop a list of regionally

i mportant amenities that was ‘resident druswhanhey considesegton d e |
be ‘regional a@mweonds)t Bepbnidant hewere recruited aobusereseatio m f |
panel although the sample was stratified so that it contained a minimum number within each councilE82aespondents

lived in Wellington City, 99 lived in Lower Hutt, 96 lived in Porirua, 93 lived in Kapiti, 70 lived in Upper Hutt, 83 lived i
Masterton, 47 lived in South Wairarapa, and 40 lived in Carterton.

The online presurvey is referredtointsi r eport-sasvekhée. pRespondents were askec
facilities, venuesprganisations or services in the arts/cultural, environment, recreation, economic or social areas were
important for the whole Wellington region.
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Maintelephone survey

The results from the@nline panekurvey wereused toinform the list of regionally important amenities for the main telephone
survey. As stated above, this list was not intended to be definitive, rather it was intended to collect eieavselection of
different types of amenities (including cultural, environmental and social amenities, and venues, attractions, orgarasations
events. The lisincluded amenities that were identified from across the regi@ncluding those baseihside and outside of
Wellington City).Because there was a limit on the number of amenities that could be included in the telephone survey, the
main questionnairdocused upon the objective of assessing support for a range of difféypasof amenitiesacross these
parameters For more detail, please see the methodology section in the mady of thereport.

The telephone survey was theefined through a liverial conducted immediately prior téeldwork forthe main surveythis
live-trial identified a need to cut the number of questiorsve did this by removing some lower priority demographic
guestions)

Two versions of théelephone surveyjuestionnaire were used, one asked a series of questions about 11 regional amenities, the
other versionasked the same questions, but about a different set of 11 regional amenikies two versions of the

guestionnaire were created becautiee alternative,which would involveasking about all 22 amenitiesould present eheavy

burden for the respondentThis would reduce response rates which, in turn, would reduce the quality of the data.

The telephone survegenerated survey da about 22 regional amenitiesach with an approxrnate sample size of about 1,000
Other questions, not about individual amées, have a sample size of 2,008 sample size of 1,000 is subject to maximum
margins of error of +/3.1% and a sample size of 2,000 is subject to maximum margins of errel202%.

It should also be noted that the sample can be broken down byi&ii§€ouncil arealn total the sample was spread as follows:

400 interviews in Wellington City
329 interviews in Lower Hutt

210 interviews in Upper Hutt

241 interviews in Porirua

240 interviews in Kapiti Coast

196 interviews in Masterton

192 interviews in South Wairarapa
192 interviews in Carterton.

=A =4 =4 4 -4 -4 -4 -4

When data for the region, as a whole, is presented it izvegghted so that it is regionally representative (based upon the adult
population spread across the whole Wellington region), anesdaot over, or under, represent any one particular area.

Subgroup analysis by District Council area is included in this report, aredisheiset of tables with District level results that
accompany this report.

In terms ofinterviews achieved pegthnicgrouping—we interviewed 1,776 New Zealand European respondentsM850 r i
respondent s, 66 Pacific respondent s, 70 Asian respondent .
belong to more than one ethnic group).
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Key results

Laer in the Executive Summary we provide results by thematic grouping of amenities, and highlight the key findings for
individual amenities. In this sectidrelowwe describesome of the overall findings from the research.

Overall findings from the resectn

Most amenities had more noensers than users

For those amenities that are available for most of the year, including venues and attractions such as Te Papdsarhghie
tmescal e asked about was ‘use in the past year' . For ame
Wearable Art or the Ambulance Service, thetime al e was ‘use in the past whsiseneonyg e ar
who had used or visited that amenity within these tirseales.

Apart from Te Papa and the Westpac Stadium all other amenities had moresess than users. Levels of use varied, from as
high as 77% for Te Papa and as low as 6% for KagitilISThe average use level across all amenities included in the survey was
32%. (More details on levels of use can be found below).

Peoplewere more likely to use local amenities

Amenitieswere more likely to be used by residents living in the immediate council area where the amenity is based. Examples
of this include:

Respondents in Lower Hutt were more likely than average to have used the New Dowse.
Respondents in Porirua were mdikely tohave usedPatakaMuseum and Gallergnd Te Rauparaha Arena.
Respondents in Kapiti were molikely to have usedapiti Island.

Respondents from the Wairarapa were more likely to have udedtinborough Fair, Wings Over Wairarapa, and

Pukaha Mount Bruce vidlife centre

1 Respondents in Wellington City were more likely to have used all of the Wellington City based amenities (with the
exceptions of the Rugby Sevens and the NZ Symphony Orchestra, where use was higher, but the difference was no
statistically sigificant).

=A =4 =4 =4

(Please refer to the main body of the report for more details on significant differences in use by location).

Backing for regionwide support is not always related to level of use

Both usersaand non-users often agreed thatarticularamenitiesshould receive support from all of the councils in the region.

For all but six of the twenty two amenities the proportion backing the idea of regide support was higher than the

proportion of users.There are two clear examples where support for aities was not related to levels of use nl§ 6%of
respondentshad been to Kapiti Island in the past year and 13% had seen the NZ Symphony Orchestezer, 54% thought

that Kapitilsland should receive support from all the councils in the region and 57% thought that the NZ Symphony Orchestra
should receive support from all the councils in the region.

The average amenity in the survey had a sco428bwhen it came to the proportio agreeing that there should be regiovide
support This is higher thatihe average level afise—which was32% (discussed above).
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Perceived bnefitfor the region is not always related to level of use

Respondents were asked to describe who thewttgpht r ecei ved t he most benefit from
benefits everyone’ or 'it benefits most people in the re;
benefit. Levels operceived benefit varied, from as high 826 forAmbulance Services and as low a%2X8rTe Rauparaha

Arena The averagscore for perceived benefit acroa amenites included in the survey was%0 Again it is worth noting

that this is much higher than the average usage level of 32%gestigg that norusers often perceive a wider benefir the

region, even though they may not use a particular amenity

Amenities viewed as beneficial are not automatically viewed as requiring regional support

For some amenities there ategh proportionssaying there is r e g i o n abut mbchlowerfpliogortions sayinthere should

be ‘regionwide support. Two examples are Wellington Botanic Gardens and Martinborough Fair. Arousthitésaid most
people in the region benefiteddm them, butonly 30% backed regiemide support for the Botanic Gardens and 16% backed
regionwide support for Martinborough FairFor these amenities most people said support should come from the local council
only.

However, amenities which have strisupport for regiorwide collaboratiorare normally perceived as
providingregional benefit

Although some amenities which are viewed as regionally beneficial are also viewed as only requiring local council seppport (se
above) amenities which havstrongsupport for regioawide collaboratiortend to always have high proportions agreeing there

is regional benefit, suggesting that regiaide benefit is normally viewed aspaerequisitefor regionwide support. The only
exception to this ishe NZ Symphon®rchestra 57% backedhe concept of regiorwide supportfor the orchestra, whereas

only 29% said that most people in the region benefited from the orchestrast people thoughit only benefited'those with

special interests.

Views from respondents |living outside the ameni
the reqgional results

Respondents outside the amenity’'s immediate council area
example,Te Papa, Westpac Stadiuand Wellington Zowvere viewed as the top three most beneficial amenities across the

region This was still the case when removing Wellington @gpondentdrom the analysis (Please note Ambulance services
werenotincluded n analysis of respondents |l iving outside the ame
one particular council area)

Viewsonregiowi de support for amenities out si datsobroadly pimilardogews s’ it
across the whole region. Excluding Ambulance Services, tharepamenities (ranked by the proportion saying there should

be support from all of the councils in the regiom@re Westpac Stadiunire PapandWellington Zoo.This remained the cas

when excluding Wellington City respondents from the analysis.

The majority were willing to pay to support regional amenities

Respondents were asked how much they would be willing to pay each year to financially support attractions and services that
areimportant to the Wellington region.

One in five respondents said they were not willing to pay, with a further 4% unsure. This means that 76% of respondents were
willing to pay something, with over half of them (57%) willing to pay $25 or more per year.
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Willingness to pay varied by income

Willingness to pay varied by income, with respondents from higher income households being willing to pay more, for example,
52% of respondents with a household income of $100,000 per year or more were willing to payréiéte per year (compared

with 22% of those with a household income of $30,000 per year). However, it is worth noting that even within the lowest
income bracket (up to $30,000 per year), the majority (67%) were willing to pay something to support fggiopartant

amenities (27% were not and a further 6% were unsure).

Willingness to payaried by Council area

Across the region 76% said they were willing to pay to support amenities, this proportion varied by Council area as follows:

Wellington City-80%.
Lower Hutt— 76%.
South Wairarapa 72%.
Kapiti Coast 70%.
Upper Hutt—69%.
Porirua— 68%.
Masterton—67%.
Carterton—62%.

=A =4 =4 4 -4 -4 -4 -4

Ratepayers were generally supportive of regional amenities

Ratepayers were more likely than those who do not pay rates directly to a council to say that amenities benefited most people
in the region.

Most rate-payers(73%) were also willing to pay faggionalamenities through an increase their rates (althaugh this is slightly
lower than the equivalent proportion among those who do not pates directly to the counciB0%).

Thematic analysis of responses

A highlevel thematic analysis was conductedinordeo h i g h | i g hoverall viespabooveneies tattractions,
organisationsaand events and to look at whether there was any differenceviews across culturaénvironmental and social
amenities.

The resultdor all 22 individual amenities included in the surwesre split into two themes fofurther analysis-the first

involved grouping amenities by function (venues, attractions, organisations and events). The second theme involved grouping
amenities around purpose (cultural, environmental or social). Please refeetmethodology seatin in the main body of the

report for further details of which amenities fell into each categ(sge page 1)/

It was not possible to provide survey data on the full range of venues, attractions, organisations, and events in thioWelling
region. Nomwas it possible to provide survey data on the full range of cultural, environmental and social amenities in the region
(we were | imited to only asking about 22 specific auseni t |
they orly reflect views about a limited number of amenities within each category.
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Use—by groupings

The ‘average amenity’ in this survey was used by 32%eof
was used by 42%) and lower faganisations (the average organisation was used by 21% of the populaliba)scores for
events (31%) and attractions (34%) were broadly in line with average use.

A similar analysi s wa s -—teissanatysisgtowgs amenities intalsural, enwronmental orpacial e Use
was higher for social amenities (35%) and loweltlierenvironmental amenitiegncluded in the survey27%). Use of cultural
amenities was 33% (broadly in line with the average amenity).

I't should be noted that the ‘average amenity’ or onaed ‘' av.
is only used for thematic analysis of the survey trsgedficl t s
amenities) are described later in the Executive Summary.

Perceived share of benefitsby groupings

“50% was t heomalvamenities whersitccante ¢o pdraeived benefit for the regi®his score was higher for
venues (54% for thaverage venue) and slightly lower for events (49%djractions and organisations were both in line with the
average (50% each).

A similar anal ysi s wa s —thissanatysisgtowgs amenities into gwl, emwronmental orsacisl e ’

Social and environmental amenitiesored higher when it came to perceived benefit for the rediBf and 56% respectively)

but this score watower for cultural amenities (41%)t is interesting to note that environmental amenities receive a higher
‘“benefit’ scor e, despite having a | ow use’ score (see a

Views on reqgiofwide support—by groupings

For each amenity, respondents were asked whether all the councils in the region should support it‘orh@.%’ was the
average score from all amities when it came to backing regiamde support. This score was higher for organisations (55% for
the average organisation) and venues (45%), but lower for events (38%) and attractions (40%).

A similar analysis wa s -—teoisambysisgroupsaméndies into audl, emwronmental orpaciale ’
Supportwas higher for social and environmental amenities (45% each) and lower for cultural amenities (38%).

Again, it is interesting to note that environmental amenities receive a higived bf backing for regiewide support, despite
having a |l ow ‘use’ score (see above).

Thenextsection examinsthe use, perceived benefits, and backing for regigde support for the 22 specific amenities
included in the telephone survey.

Use ofspecifc amenities

In terms of amenities that were available for most of the yearP@pa, Westpac Stadium and Wellington Botanic Gardens had

the highest proportion of users (with 77%, 59% and 58% respectively using them in the past year), and NZ Symphony Orchestt
Pukaha Mount Bruce wildlife centelnd Kapiti Island had the lowest prapions of users (with 13%, 11% and 6% respectively

using them in the past year).

In terms of events (and Ambulance Services),NAénternational Arts Festival had the highest proportion of users (42% of
respondents had been to see something at M&international Arts Festival within the past five years), and Wings Over
Wairarapa had the smallest proportion of users (with 18% going at least once over the past five years).
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Looking at
amenities were:

use across all a me B forteverts thd tepifite mest commonlytubed p a s

Te Papd77% of respondents had used it recently).

Westpac Stadium (59%).

Wellington Botanic Gardens (58%).

TSB Arena (47%).

Michael Fowler Centre and tiéZInternational Arts Festival bothhadl2 % of r espondents cl ass

o~ e

Perceived share of benefits frospecific amenities

Respondents were asked to describe who they thought received the most benefit from each anidwtiop five amenities (in
terms of the proportion sayig that they benefiteveryoné or ‘most peoplé) were:

1. The Ambulance Service (including Weflon Free Ambulance and St Jo(@2% of respondents said that everyone or
most people benefited from the Ambulance Service).

Te Papa (86%).

Westpac Stadium (78%

Wellington Zoo (77%).

Wellington Botanic Gardens (66%).

o b~ N

Pukaha Mount Bruce wildlife centeand Kapiti Island have a relatively small proportionisédrs(11%had visitedPukaha Mount
Bruce wildlife centrén the past year, an@%had visited Kapitisland), however they hawelatively highproportions saying

they benefit everyone, or most peoptel0% and 46% respectively. There are amenities that have much lower proportions than
this, such as Downstagédatre, New Dowse and Te Rauparaha Arevidch had the lowest proportions sayingthey benefited
everyone or most people (28%, 27% and 23% respectively).

Regionwide support forspecificamenities

Over half of respondents agreed that the following amenities should receive support from allttheilsan the region:

Ambulance Services (87% said this should receive regua support).
Westpac Stadium (75%).

Te Papa (69%).

Wellington Zoo (65%).

NZSymphony Orchestra (57%).

Rugby Sevens (54%).

Kapiti Island (549%).

TheNZInternational Arts Festivg52%).

=A =4 =4 -4 -4 -4 -4 -4

It should be noted that Westpac Stadium already receives regional funding. The NZ International Arts Festival receives core
funding from Wellington City Council and received project funding from Porirua City, Hutt City, Upper Hutt , KaipidisDoets
and councils in the Wairarapa.

For other amenities in the survey, less than half of respondents backed the idea of-vadmsupport. Some amenities
received low levels of backing for regiande support, these include: Downstage Theatre (0% w Dowse (17%) and the
Martinborough Fair (16%).
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Levels of backing for regiemide support is not always related to levels of use. For example, only 6% had been to Kapiti Island ir
the past year and 13% had seen the NZ Symphony Orchestra in theepagalfhough over half supported the idea of region
wide support for these two amenities).

Views from respondents |living outside the amenity’s i mme
above. Over half of respondentsliviegut si de t he amenity’s i mmediate council
receive support from all the councils in the area:

1 Westpac Stadium (71% of respondents living outside Wellington City thought this should receive support from all
the coundls in the region).

1 Te Papa (69%f respondents living outside Wellington City thought this should receive regide support).

1 Wellington Zoo (60%f respondents living outside Wellington City thought this should receive regide
support).

1 Kapiti Islad (54% of respondents living outside Kapiti thought this should receive regaEnsupport).

1 NZSymphony Orchestra (5486 respondents living outside Wellington City thought this should receive region
wide support).

1 Rugby Sevens (5166respondentdiving outside Wellington City thought this should receive regidte support).

47% of respondents living outside Wellington City thoughtNiZdnternational Arts Festival should receive regisite support.
The equivalent figure was lower for all oth@menities.

(Ambulance Services was not included in this analysis because they do not operate in one council area).

Summary table-showing key scores for each individual amenity

The table overleaf summarises the key scores for each ameRdtherthan present three separate tables, the three key pieces
of data for each amenity are presented sibgside to assist quick reference.

The first column is the proportion of all respondents across the region who thought that amenity should receivennieigion
support. The table is ranked by this important variable.

The second column is the proportion who thought everyone, or most, people benefited from that artenitpted above,
some amenities, such as Martinborough Fair are viewed as beneficial,ibutdls not necessarily mean people back region
wide support for that amenity

The third column is the proportion who had used that amenity recently, in the case of amenities that were open for mest of th
year this was ‘' usedneinn ttihees pahsatt yweare’ earedhtfsor(aamd t he Amb
f i ve Aseatadsabove, level of use is not always related to perceived benefit nor backing forwedesupport.

Hereare example®f how to read the first two rowsf the table are below:

1 87% backed the idea of regiavide support for Ambulance Services, 92% thought that Ambulance Services
benefited most people in the region, and 31% of respondents had used Ambulance Services recently (as discusse
above, recentuse f Ambul ance Services was classified as ‘us:
apart from events, this was classified as ‘used in

1 For Westpac Stadium, 75% backed the idea of regiinle supportfor the amenity, 78% thougtthat most people
in the region benefited from it, and 59% had ugkd WestpacStadiumin the past year.
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% thinking
% backing | everyone or

Amenity regionwide |[most people in% used recentl
support the region
benefit
Ambulance Servic 87 92 31
Westpac Stadiul 75 78 59
TePape 69 86 77
Wellington Zo« 65 77 36
NZ Symphon@rchestr: 57 29 13
Rugby Sevel 54 61 29
Kapitilslanc 54 46 6
The NZ Internationaghrts Festive 52 46 42
TSB Arer a7 64 47
World of WearableéArt 44 46 28
Zealandi 40 51 26
PukahaViount Bruce Wildlife Centi 38 40 11
Michael Fowler Centi 37 52 42
Wellington Museum of City and < 33 49 28
Wellington Botanic Garde 30 66 58
Pataka Museum and Galle 25 29 27
Wellington City Gallel 25 30 35
Wings OvelVairaraps 23 34 18
Te Rauparaha Are 20 23 18
Downstagt 20 28 20
New Dows: 17 27 31
MartinboroughFaii 16 56 39
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Obijectives and Methodology

Objectives

Colmar Brunton was commissioned Wellington City Counaitho wereacting on behalf of territorial local authorities across
the Wellington Region (Wellington City, Hutt City, Upper Hutt City, Kapiti Coast District, Porirua City, South Wairaietpa Dist
Carterton District and Masterton District Councils) and the Greatellington Regional Council.

Theresearch was undertaketo gain an understanding of:

T the types of amenities that residents in the region
quality of life, economy and attractiveness to resitkeand visitors; and

1 the level of public support across the Wellington region for regionally funded amenities (measured by whether they
support the concept of collaboration between councils and to what extent residents are prepared to pay for regional
amenities).

The aim of the research was to get a sense of the type of entities that residents in the region view as being regiontdigtimpo
Lists of amenities generated through this research are not meant to provide a definitive list of regiométiesrtaat stould be
supported by the regionThis research is the first step of a wider project being conducted by the territorial authorities in the
region to review the funding of regionally significant and beneficial amenities for the Wellingtmmregi

Methodology

This research report is based upon the results of a telephone survey of 2,000 residents across the Wellingtoiregion.
telephone survey was chosen as the main data collection methodology because it is more representative than aaraeline s
Compared with online surveyslephone surveys tend to include a broader range of income groups and people from different
ethnic backgrounds.

Two versions of the questionnaire were used, one asked a series of questions about 11 regional sitieaitither version
asked the same questions, but about a different set of 11 regional ameniiles two versions of the questionnaire were
created becaus¢he alternative,asking about all 22 amenitiewould present a heavy burden for the respondesd this
would reduce response rates which, in turn, would reduce the quality of the data.

The telephone survegenerated survey data about 22 regional amenities (each with an approximate sample size of about
1,000). Other questions, not about individ@ahenities, have a sample size of 2,000.

A sample size of 1,000 is subject to maximum margins of error 8f1% and a sample size of 2,000 is subject to maximum
margins of error of +/2.2%.

Prior to the main telephone survey, an online survey of 63paeadents living throughout the Wellington region was conducted
(respondents were recruited at random froBio | ma r B rhause resenicts panelnThis short survey used some open
ended questions to identify regionally important amenities. A phase of questionnaire development followed, and the
guestionnaire was refined through a ligal conducted immediately prior to the main survey.

More details of each stage of the research can be found below.
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Online panel questions using open
ended questions to identify amenitie
of regional importance.

Questionnaire constructed task:
use perceived share of benefits, ant
backing for regiofwide support
across 22egionally important

amenities.

Live trial with 41 respondents.

Mainstagetelephone survey of
n=2,000 respondents.

Online panel questions

An online presurvey of 630 respondents living throughout the Wellington region was conducted to develop a list of regionally

i mportant amenitiean tlfatespandemesi dvemte cdhwitver ompt ed with
be ‘regional amenities’ in their own words). -houBegesgaen d e n -
panel although the sample was stratified so thatontained a minimum number within each council ard®2 respondents

lived in Wellington City, 99 lived in Lower Hutt, 96 lived in Porirua, 93 lived in Kapiti, 70 lived in Upper Hutt, &3 lived i
Masterton, 47 lived in South Wairarapa, and 40 live@amterton.

The questionnairéwhich took around 7 minutes to complete) focused on the following question topics including:

visitor attractions that are regionally important
events that are regionally important
facilities, venues or attractiorthat are regonally important

=A =4 =4 4

organisations or services in the arts/cultural, environment, recreation, economic or sociatlaaéase regionally
important.

Thisstage of the researchise f er r ed t o i n -$ i $gpesuveywas @osintendedto be @ roleust
regionally representativeurvey—rather it was an initial step used to inform the design of the main telephone saney
identify the type of amenities viewed as regionally important by residents
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A list of regionally irportant amenities was developed using data frtme open ended questiongsedin the presurvey.
Because the questions were open ended, respondents were not prompted with a list, rather they told us their arsmgers
their own words. Please notethattw di d not us e tahyahe veseardbecauseritecouid topfuse iespondents
In the presurvey respondenta/ere asked what attractions, events, facilities, venuagjanisations or services in the
arts/cultural, environment, recreation, ecomic or social areasere important for the whole Wellington region

A large variety of amenities and services werentionedin the presurvey, andanswers varied by locatiorSome answers from
the pressurvey focused on core council or central governtgervices suchs infrastructure and roadingVlany answersvere
not about specifically named entities, for exampleb e a © hparks’ .

The results from th@re-surveywere used to inform the listfospecificamenitiesincluded inthe main telephone survefsee
below for more details) This listwas not intended to be definitive, rather it was intended to collect views on a selection of
different types of amenities (including cultural, environmental and social amenities, and sjegtractions, organisations and
events, and including amenities that were identified frdifferent parts of the regior-both insideand outside of Wellington
City).

Questionnairedevelopment for the main telephone survey

Afourteen minutequestionnare wasusedfor the maintelephone survey The surveyfocused on four key questions (plus
demographic information):

1 recent levels of use for each of tihegionally important amenities.
1 perception of who benefited most from each of the regionally impottamenities.
1 support for regiorwide funding for each of the regionally important amenities.
1 willingness to pay to supporegionally important amenities.
The results from t he -sounrlvienye )p awneerle suusrevde ytlyampohaeft amepritiestfdithe | i s

main telephone surveyBecause there was a limit on the number of amenities that could be included in the telephone survey,
the main questionnaire focused upon the objective of assessing support for a range of diffgresdf amenitiesidentified in

the pre-surveyfrom across the social, environmental and cultural sect@rsnixture of venues, attractions, organisations and
events were also included.

Te Papa, Westpac Stadium, Rugby Sevens and World of Wearaldleafurted strongly in the preurvey with other amenities
being mentionednuchless often-sometimes by less than 10% of ggervey respondentésee belowfor details.

General infrastructure suggestions from the gervey (such as rail or airports) meenot includedn the telephone survey, nor
were amenities which were about nespecific environmental features (some answers in thegarerey included beaches,
coastlines and rivers).

The list also included some amenitfesm the presurveywhich wee mentionedin the areas outside of Wellington City (some
of these amenities were nahentionedby hi gh proporti ons a mentiohed quiteroftegnititonraa | ’ | e
particular district, an example of this is Wings Over the Wairarapa).

In the end the followin@2 regional amenities were included in the main telephone survey

1 Te Papgwhich was mentionedby 70% of respondents across the region in the-ptevey and 744 of presurvey
respondents based in Wellington City).

1 Wellington City Galley (which was mentionety 36 of respondents across the region in the-ptevey and %6 of
pre-survey respondents based in Wellington City).

1 New Dowsegwhich was mentionety 4% of respondents across the region in the-ptevey and % of presurvey
respondents based in Lower Hutt).
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1 Te Rauparaha Aren@which was mentionety 3% of respondents across the region in the-ptevey and 136 of
pre-survey respondents based in Porirua).

1 Michael Fowler Centréwhich was mentionethy % of respondents acro$ise region in the presurvey and 8% of
pre-survey respondents based in Wellington City).

1 Zealandia also known as the Karori Sanctuémhich was mentionetby 20% of respondents across the region in
the pressurvey and 2%6 of presurvey respondents based Wellington City).

1 Pukaha Mount Bruce wildlife centréwhich was mentionedy 3% of respondents across the region in the-pre
survey and 1246 of presurvey respondents based in the Wairarapa).

1 Ambulance Servicesicluding Free Wetigton Ambulance an&tJohn(ambulances were mentionday 13% of
respondents across the region in the gervey).

1 The NZnternational Arts Festiva{which was mentionety 18% of respondents across the region in thepre
survey and 266 of presurvey respondents based Wiellington City).

1 The Rugby Sever@hich was mentionethy 5% of respondents across the region in the-ptevey and 644 of
pre-survey respondents based in Wellington City).

1 The Martinborough Faifwhich was mentionethy 4% of respondents across the regiin the presurvey and 226
of pre-survey respondents based in the Wairarapa).

1 Nz Symphony Orchestr@avhich was mentionethy 3% of respondents across the region in the-ptevey and 26
of pre-survey respondents based in Wellington City).

1  Wellington Museum of City and Seéwhich was mentionethy 3% of respondents across the region in the-pre
survey and Pb of presurvey respondents based in Wellington City).

1 Pataka Museum and Gallerfwhich was mentionethy 26 of respondents across the region in fire-survey and
8% of presurvey respondents based in Porirua).

1 Downstage Theatréwhich was mentionetby 2% of respondents across the region in the-ptevey and %46 of
pre-survey respondents based in Wellington City).

1 Westpac Stadiunfwhich was mentione by 60% of respondents across the region in the-ptevey and 596 of
pre-survey respondents based in Wellington City).

1 TSB Arengwhich was mentioned b¥3% of respondents across the region in the-ptevey and 166 of pre
survey respondents based inéllington City).

1  Wellington Zoo(which was mentionethy 144 of respondents across the region in the-ptevey and also 1% of
pre-survey respondents based in Wellington City).

1 Kapiti Island(which was mentionedby 4% of respondents across the region lire toresurvey and 296 of pre
survey respondents based in Kapiti).

1 Wellington Botanic Gardengévhich was mentionetty 13% of respondents across the region in the-puevey
and 18% of presurvey respondents based in Wellington City).

1 World of Wearable Ar{which was mentionedy 50% of respondents across the region in the-ptevey and 6Q%
of pre-survey respondents based in Wellington City).

1 Wings over Wairarapgwhich was mentionethy 3% of respondents across the region in the-ptevey and 196
of pre-survey respondents based in the Wairarapa).

Due tothe large number of amenitieshe listwas split in two This created two lists of 11fidirent amenities. Respondents
were randomly allocated so that they were asked about only one of the twoolistmenities. This minimised the burden on
respondents The alternative, sking about all 22 amenities one questionnaireywould reduce the response rate to the survey
which, in turn, would reduce the quality of the data. Howevedoes mean that te sample sizéor each question about
individual amenities is smaller (about halé. 1,000 interviewscompared withother questions in the survefgvhich have a
sample size of 2,000)
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Respondents given the chance to identify regionally importangm@tes not on the list

Following questions about each amenigrandomisedselection ofrespondenté were given the chance tmention other
regionally important amenities that were not on the listData was recorded in an open ended question and thiranalysis
was conducted on the results (please see Chapfer details).

One in four respondents were asked this open ended question. However, this was increased tdvBanoEhd Pacific
respondents (this wadoneto compensate for the underepresentation oM a oand Pacific respondents that often occurs in
online and telephone surveys).

In total 634 respondentaiere asked this open ended questi@including513 New Zealand European responded86Ma o r i
regpondents 47 Pacific respondents, 16 Asian respondents and 13 respondents with other ethrigitézse note that some

people have more than one ethnicitylt should be notedthah r ound hal f of respondents saioc
nothingt o  asdthkir answeto this open ended question.

Thisinformation, combined with theinformation generated by thenline questions asked before the main surveyans thaf
in total, 1,048 New Zealand Europeans, M3a o, b7i Pacific and 32 Asian resgients were given the chance to comment, in
an open ended response, on regionally important amenities.

Livetrial

A ‘dlrivel of the survey was conducted with 41 respondent ¢
trial identified a need to shorten the questionnaire somewlahich we did byemoving some demographic questignsSome

minor amendmentsvere also madéo the questionnaire to improve the flow of the survey and improve question
comprehensioramongrespondents

Main stage of survey fieldwork

Following the livetrial, Colmar Brunton surveyed 2,000 residents across the region.

Sampling

Respondents were identified through randestigit dialling. This process includes all possible telephone numbers redian.
Within each household a random respondent was selected by asking for the megedril5 and ovevi t hnekthier t hday'’

The sample design ensured a broad spread of views from across the region. The less populous areas within the region were
deliberately oversampled so that their views could be analyséth more robustness than is possible witit@ampletely

random survey of theegion(which would not generate many interviews outside time@sturbanised areas). In total the sample
was spread afollows:

400 interviews in Wellington City
329 interviews in Lower Hutt

210 interviews in Upper Hutt

241 interviews in Porirua

240 interviews in Kapiti Coast

196 interviews in Masterton

192 interviews in South Wairarapa
192 interviews in Carterton.

=A =4 =4 4 -4 -4 -4 -4

! This question was asked to a limited number of respondents to stay within the total research blidges. sufficient to ask this question to a random s
of respondents because the type of analysis conducted on this question was qualitative rethepuantitative (see chapter 5 for analysis of this question)
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Whendata for the region, as a whole, is presented it isugighted so that it is regionally representative (based upon the adult
population spread across thehole Wellingtorregion), and does not over, or under, represent any one particular area.

A tableshaowingthe results from respondents in each territorial author@dgcompanies this repart

Fieldwork

Data was gathered using Computer Assisted Telephone Interviewing (CATI). The questionnaire took, on average, 14 minutes |
complete. The final responseteawas25%. This is a normal response rate for a general public survey which is conducted
through randomdigital dialling. The main reasons for A@spon® were noncontact and refusals for more details see

Appendix A.

Weighting, analysis and repant

Weighting
Theresultsof the survey weraveighted so thathey wererepresentative by area, gender and broad ageup (2006 Census
data was used to conduct this weighting)

Subgroup analysis
Analysis wathen conducted by Colmar Bruntarmsing inrhouse survey software. The results were analysed by key groups of
interest, including:

9 Territorial authority (referred o i n t hi s report as Duatosenall bhasewitessome of e s p
the subgroup analysis involving South ivdeapa, Carterton and Masterton has been merged together and
present ed as —this gnoepingvaas bheenmade aléar when this occurs in the text).

1 Gender
91 Age group (in order to conduct robust sabalysis it was necessary to group age inte2953049, and 50+).

1 Ethnicity (in order to conduct robust stdmalysis it was necessary to groefnicity into New Zealand European,
Ma o, Pdcific, Asian and Other ethnicities).

1 Household income (in order to conduct robust samlysis it was necessany group household income into ttp
$30,000, $30,00$50,000, $50,00%$80,000, $80,005$100,000 and $100,000+).

1 Ratepayer status (whether pay rates to the council directly or not).

The questionnaire also asked people where they worked or studied. Howtligewas found to be a very weak analytical
variable compared with where someone lived. For this reason analysis bylagation is not included in this report.

Differences between subgroups described in the text within this report are statisticgtlificant at the 95% confidence level

unless stated otherwiseDi f f er ences tend to be reported by-tstued g'raower ag
score’ is the total response incl udi ngolingdnlytwecatpgoriesdared s i
one group forms a large part (close to half) of the total population (for example, femakhes) that group is compared with the
opposite group in its category (for example, males).
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Thematic aalysis by groupings admenities
Additional thematic analysis was undertaken looking at groupings of amenitfesy.each chapter there is a brief summary

t hat

describes aver age scor erkefirstrset fgeoupingsdelatesotdunctioy rAmanifies n g s

were split into venues, attractions, organisations or events. The groupings for this split are debetiyed

Venues:

Attractions:

=A =4 =4 -4

=A =4 =4 -4 -4 -4 4 -4 -4 -4

Te Rauparaha Arena
Michael Fowler Centre
Westpac Stadium
TSB Arena

Te Papa

Wellington City Gallery

Wellington Museum of City and Sea
PatakaMuseum and Gallery

New Dowse

Zealandia

Pukaha Mount Bruce wildlife centre
Wellington Zoo

Kapiti Island

Wellington Botanic Gardens

Organisations:

Events:

=A =4 =4 =4 =4

NZ Symphony Orchestra
DownstageTheatre
Ambulance Servicgmcluding St Johand Wellington Free Ambulance)

The N4nternational Arts Festival
World of Wearable Art

Rugby Sevens

Martinborough Fair

Wings over Wairarapa

~
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The next set of groupings centred aroupdrpose Amenities were split intaultural, environmental or social. The groupings
for this split are described below.

Cultural amenities:

Te Papa

Wellington City Gallery

Wellington Museum of City and Sea
PatakaMuseum and Gallery

New Dowse

NZ Symphony Orchestra
DownstageTheatre

The NZInternational Arts Festival
World of Wearable Art

=A =4 =4 -4 -4 -4 -4 -4 A

Environmental amenities:

Zealandia

Pukaha Mount Bruce wildlife centre
Wellington Zoo

Kapiti Island

=A =4 =4 -4 =4

Wellington Botanic Gardens

Social amenities:

Te Rauparaha Arena

Michael Fowler Centre

Westpac Stadium

TSB Arena

Ambulance Servicgmcluding St Johand Wellington Free Ambulance)
Rugby Sevens

Martinborough Fair

=A =4 =4 -4 -4 -4 A -

Wings over Wairarapa

It should be noted thakach ofthese groupings onlgontaina small number of regional amenitiedt was not possible to

provide survey data on the full range of venues, attractions, organisations, and events in the Wellington region. Nor was it
possible to provideurvey dateon the full range of cultural, environmental and social amenities in tiggorg(we were limited

to only asking about 22 specific amenities) Ther ef ore resul t s f racernditativeonly anéhouldp i n g
be treated with caution becaud@ey onlyreflectviews about a limitechumberof amenitieswithin eachcategory.

Analysis of open ended question on additional amenities
Additional thematic analysis ohaopen ended questioabout amenities not included on the paded response list was
conducted by Wellington City Counftiis question is describeabove) The results of this analysis can be found in Chdpter
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Notes on eading this report
We have not included findings where the base sims less than 30 respondents

Subgroup analyses have been conducted for most key variables within the réflodifferences in the report are statistically
significant at the 95% confidence level unless otherwise stated.

It should also be noted that sometimes percentages for single coded questions do not add up to 100%. This is due to rounding
Similarly pecentages which sum one or more categories together are sometimes one percentage point different from the
number achieved through a straightforward addition of each single category, again this is because of rounding.
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1: Use of amenities

This chapter exames recent use of amenities. FRhose amenities that are available forostof the year (including venues and
attractions such as Te Papa or Kalgitind) thetimes c al e asked about was ‘use in the g
occasional (including events suchVilerld of Wearable Arbr the Ambulance Service) thetinsec al e was ‘use in
year s’ thisr & ¢ ht masssonieans weho had used or visited that amenity within these cedes.

Use of amenities by all residents in the region

Resultsor amenities that are available most of the yeae described in the chadverleat
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Te Papa

Westpac Stadium
Wellington Botanic Gardens
TSB Arena

Michael Fowler Centre |
Wellington Zoo |

Wellington City Gallery
New Dowse

Wgtn Museum of City & Sea
Pataka Museum and Gallery
Zealandia

Downstage Theatre

Te Rauparaha Arena

NZ Symphony Orchestra

Pukaha Mount Bruce wildlife centre

Kapiti Island |

A% 5%
A% 5%
WS%u3%

5%

4%

1% 3%
3%

1.13% 12% /0% 27

1%
1%

Amenities used in past 12 months

1

10%

10%

13%

% that HAVE used
in past year

5% 23% 23% 77

17%
14%
17%

17%

26%

198%4% 24% 58% 42
1% 2 21% 64% 36

20%
17%

64%
67%
/1%

/3%
/9%

53%

41%
41%

) 35
27
I 23

I 26
i 20

e % - 75% % NEEU

1

9%
S%

7%

u More than twelve times
Four to six fimes

m Once

B Have not heard of this

QA1a) How often have you personally used/visited [Amenity]...

Base: All respondents (n=998 to 1002)

Note: the ‘%’ symbol has sometimes been removed from the smaller results towards the left-hand side of each bar to make

space. In these cases, the number still represents a percentage.
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in the past 12 months?

87%
87%
?4%

Seven fto twelve times
m Two to three times
m Have not used in past 12 months
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In terms of amenities that were available for most of the yearP@pa, Westpac Stadium and Wellington Botanic Gardens had

the highest proportion of users (with 77%, 59% and 58% respectively using them in the past year), and NZ Symphony Orchestt
Pukaha Mount Bruce wildlife centesd Kapiti Island had the lowest prapions of users (with 13%, 11% and 6% respectively

using them in the past year).

Levels of use for events (and Ambulance Services) are described in the chart below.

% that HAVE used

Events and services used in past 5 years in past 5 years
The NZ Int ti | Art

The Martinborough Fair Ea% 21% 60% 1 39

Ambulance Services ES% 15% 69% 31

Rugby Sevens iIJ 4% 13% 71% 29

World of Wearable Art i: 2 16% 72% 28
Wings over Wairarapa ul 11% 79% 273t

u More than this i Five Times
Four Times Three Times
uTwice EOnce
B Have not used/been to see in past 5 yrs B Have not heard of this

QA1b) And thinking about the past five years, how often do you think you have used/been to see...[Amenity]?

Base: All respondents (n=998 to 1002)

Note: the ‘%’ symbol has sometimes been removed from the smaller results towards the left-hand side of each barto make space. In these cases, the number still
represents a percentage.

In terms of events (and Ambulan&ervices), theNZInternational Arts Festival had ¢thighest proportion of users (42% of
respondentshadbeen to see something at théZInternational Arts Festival within the past five years), and Wings Over
Wairarapa had the smallest proportion of users (with 18% going at least once over the pastfsike ye

Looking at use (either in the past year, or past five years for events) the top five highest amenities used were:

Te Papd77%of respondents had used it recenfly

Westpac Stadium (59%)

Wellington Botanic Garden5&%)

TSB Arena (47%)

Michael Foder Centre and th&dZl nt er nati onal Arts Festival both had 4:

a M wDdhE

~
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Useof amenity- subgroup analysis

Use of amenities varied within different groups of the populatidrhe section below looks at different groups of the population
in the region andighlights wheraiseof an amenity bya particular subgroup stood ofitom the rest For more detailed
examination by area, the reader should refer to the set of tableskhiccompany this report.

Gender

Females werenorelikely than males to have used the following amenities:

Te Papa (80% compared to 73% of males).

The Martinborough Fair (43% compared to 36%).
World of Wearable Ar34% compared to 21%).
PatakaMuseumand Gallery(35% compared to 20%).

=A =4 4 4

And werelesslikely to have used:

1 The Rugby Sevens (25% compared to 33% of males)
1 Westpac Stadium (55% compared to 64%).

Age

Older respondents (those aged 50 or older) were geneladiglikely to use amenities including:

Te Papa (67% of those aged 50 or older had visited Te Papa in the past year compared to the average of 77%).
Westpac Stadium (45% compared to 59%).

Wellington Botanic Gardens (51% compared to 58%).

TSB Arena (35% compdr 47%).

Wellington Zoo (20% compared to 36%).

Rugby Sevens (18% compared to 29%).

Zealandia (20% compared to 26%).

=A =4 =4 =4 -4 A A

(Those who were younger were more likely than those who were dideisit the above attractionjs

However, those aged 50 or older warere likely to have used New Dowse (36% compared to the average of 31%ukala
Mount Bruce wildlife centr§15% compared to 11%).

Ethnicity

Ma owere more likely to have used Te Rauparamana (39% compared to the average of 18%) and Rugby Sevens (43%
compared to 29%)M a owere less likelyo have used WellingtoBotanic Gardens (46% compareds&o), New Dowse (14%
compared to 31%), and theZInternational Arts Festival (23% compared2%).

Pacific respondents were more likely to have used Te Rauparaha Arena (42% compared to the average of 18%) and Rugby
Sevens (50% compared to 29%), but were less likely to have used Wellington City Gallery (14% compareddal 86H4),
(10% compared to 26%), and Downstddeatre(3% compared to 20%).

Asian respondents were more likely to have used TSB Arena (67% compared to the average of 47%), but less likely to have us
the Westpac Stadium (37% compared to 59%) and Pathiseum andGallery(10% compared to 27%).

=
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Income

Those with a householdicomeof $100,000 or more were more liketlyan averagdo haveused most amenities. They were
significantlymorelikely to have used

Te Papa (85% comparedtte average o77%).

Wellington Botanic Gardens (69% compared to 58%).
Westpac Stadium (74% compared to 59%).

Michael Fowler Centre (53% compared to 42%).
TheNZInternational Arts Festival (54% compared to 42%).
Wellington Zoo (44% compared to 36%).

The Rugby Sevens (39% compared3&p

Zealandia (37% compared to 26%).

Wellington City Gallery (43% compared to 35%).
DownstageTheatre(27% compared to 20%).

=A =4 =4 -4 -4 -4 -4 -4 - -4

(There were no amenities that thiscomegroup were less likely to have uged

Those in the lowest income bracket (househimidome up tg and including$30,000) werdesslikely to have used:
Te Papa (64% compared to the average of 77%).
Westpac Stadium (38% compared to 59%).
WellingtonBotanic Gardens (35% compared to 58%).

TSB Arena (35% compared to 47%).

Wellington Zoo (27%ompared to 36%).

Michael Fowler Centre (31% compared to 42%).
Zealandia (15% compared to 26%).

TheNZInternational Arts Festival (34% compared to 42%).
The Rugby Sevens (18% compared to 29%).

Te Rauparaha Arena (12% compared to 18%).

=A =4 =4 4 -4 -4 -4 -4 A -

(There were no anmdties that this income group were more likely to have used).

Ratepayers

Ratepayers were more likely thaiiose who do not pay rates directtyg a council tohave visited Martinborough Fair (42%
compared to 33%)World of Wearable Ar(31% compared to@%6), Patakdluseum and Galler{80% compared to 21%), and NZ
Symphony Orchestra (14% compared to 8%), but were less likely to have used TSB Arena (44% compared to 55%).
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Location

Amenities were more likely to be used by residents living in the immedt@iacil area where the amenity is based. Examples
of this are illustrated below.

Respondents in Lower Hutt were more likely to have used the New Dowse (55% of them did, compared with the average of
31%). However they wetesslikely to have used:

Te Ppa(68% compared tthe average o7 7%).
Wellington City Galler{22% compared t85%).
PatakaMuseum and Gallerf18% compared t@7%).
Pukaha Mount Bruce wildlife cent{6% compared td1%.
TheNZinternational Arts FestivgB3% compared td2%.

=A =4 =4 4 4

Regondents in Upper Hutt werkesslikely to have used:

1 Wellington Museum of City and SE&/% compared to the average 28%).
I PatakaMuseum and Gallerf15% compared t@7%.

(There were no amenities that Upper Hutt respondents were more likely to hsed).

Respondents in Porirua wersorelikely to have used:

1 PatakaMuseum and Galler{61% compared tthe average oR27%.
1 Te Rauparaha Aren{&6% compared t48%).

Respondents in Porirua wetesslikely to have used:

WellingtonBotanic Garden§46% ompared t058%).
Wellington City Galler{24% compared t85%).

New Dows€18% compared t81%).
TheNZInternational Arts Festival (32% comparedi2).
World of Wearable Ar(18% compared t@8%).

=A =4 =4 -4 =4

Respondents in Kapiti weraorelikely to have used:

1 Ambulance Services (41% compared to the average of 31%).
1 Kapiti Island (11% compared to 6%).

Respondents in Kapiti weftesslikely to have used:

Westpac Stadiund8% compared t69%).
WellingtonBotanic Gardeng39% compared t68%).
TSB Areng25% compared td7%).

Wellington Zoq23% compared t86%).

Wellington City Galler19% compared t85%).
New Dows&10% compared t81%).
Zealandig10% compared t@6%).

Downstage Theatrél2% compared t@0%).

=A =4 =4 -4 -4 -4 A -4
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Respondents in Wellington City were less likely to have used Martinborough Fair (32% compared to the average of 39%), but
were morelikely to have used the following amenities:

Te Papd89% compared to the average 67%).

Westpac Stadiuni69% compared t69%).
WellingtonBotanic Gardené78% compared t68%.
TSB Arené61% compared td7%.

Michael Fowler Centré62% compared td2%j.
Wellington Zoq45% compared t86%).

Wellington City Gallers5% compared t85%).
Wellington Museum of City and S&6% compared t@8%).
Zealandig40% compared t@6%).

Downstage Theatré31% compared t@0%).
TheNZinternational Arts Festivgb9% compared td2%.
World of Wearable Ar(38% compared to 28%).

=A =4 =4 =4 -4 4 -4 -4 A -4 -4 -4

Respondents from the Wairaragevhich includes residents froouth Wairarapa, Carterton and Masterjomeremorelikely
to have used:

1 The Martinborough Fair (71% compared to the average of 39%).
1 Wings Over Wairarapa (52% compared to 18%).
1 Pukaha Mount Bruce wildlife cent{d4% compaed to 11%).

Respondents from the Wairarapa wedesslikely to have used:

Te Papa (3% compared to 77%4).

Westpac Stadium3(% compared t&9%).
WellingtonBotanic Garden2(% compared t&8%).
TSB Arena2@% compared tat7%9.

TheNZ hternational ArtsFestival 21% compared ta@t2%).
Michael Fowler Centrel{% compared ta2%).
Wellington ZooZ0% compared t@6%).

Wellington City Galleryl(% compared t@35%).

New Dowse (% compared tB1%).

Rugby Sevend 7% compared t@9%).

World of Wearable Arfl7%compared t028%).
Wellington Museum of City and S&E8% compared t@8%).
PatakaMuseum and Galler{7% compared t@7%).
Zealandia&% compared t@6%).

DownstageTheatre(4% compared to 20%

Te Rauparaha Aren8% compared td.8%).

NZ Symphon@rchestra 4% compared td 3%).

Kapiti Island2% compared t&%).

=A =4 =4 -4 -4 -4 -4 -4 4 -4 -4 -4 -4 -4 -4 A -4 -4
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Use of amenities by residents based outside the immediate counc
area

Each amenity had users who were based outside the immediate council area where the amenity was basable DHew

shows the proportions afespondentsacross the region that had used each amenity (this repeats the information already
discussed above), the second column shows the proportioesgfondentd i vi ng out si de that amenit
used that amenity, and the third column shows fw®portion of each individuad me n iugengthascome from outside its

immediate council area.

Amenity % of % of Share of that
respondents respondents I YSY A
across the across the regional visitors
region who have| region who have| that live outside

used the used the the immediate

amenity amenity, council area
excluding those where the
living in the | amenity is based
council where
the amenity is

based
Te Pap 77 68 53
Westpac Stadiul 59 52 51
Wellington Botanic Garde 58 44 43
Martinborough Fair (past five yea 39 38 96
TSB Arer 47 37 46
Michael Fowler Cent 42 34 49
The NZ Internationadrts Festival (past five yea 42 31 44
Wellington Zo 36 29 48
Rugby Sevens (past five ye. 29 27 56
World of Wearable Artfast five years 28 24 64
New Dows: 31 24 63
Pataka Museum and Galle 27 24 78
Wellington Museum of City and £ 28 22 46
Wellington City Gallel 35 21 36
Zealandii 26 16 36
Wings Over Wairarapa (past five ye: 18 16 98
Te Rauparaha Are 18 14 69
Downstagt 20 12 34
NZ Symphon@rchestr: 13 10 45
Pukahaviount Bruce Wildlife Centr 11 9 78
Kapitilslanc 6 5 81

The table shows that, even when removing respondéiatss e d out si de t he amenity’'s counci
and Wellington Botanic Gardens are still the top three most used ameif@82% of respondents based outside Wellington City
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had been to Te Papa in the past year, 52% had used WestpacrBiaaili44% had been to Wellington Botanic Gardettdy
worth noting that 38% of respondents based outside of South Wairarapa had been to Martinbdfainghithin the past five
years, making this the fourth most commonly used amenity by residents eutsi¢ouncil area, closely followed by TSB Arena
(37%).

Regardless of overall levels of use, some amenities receive a high proportion aWgikngton regiorusers from outside their
immediate council area. Examples include Wings @ararapa(which is based in Masterton), Martinborough Fair (based in
South Wairarapa), Kapiti Island (based in Kapiti), Patiiseum and Gallergnd Te Rauparaha Arer(aoth based in Porirua),
andPukaha Mount Bruce wildlife cent(based in Mastgon). These ameniis have a high proportion of their visitors from
across other parts of the Wellington regienefer to the third column in the table above for details.

=
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Average use by theme

A highlevel thematic analysis was conducted inortdleo h i g h | i g hoverall vies/pabooteneies tattractions,
organisationsandevents and to look at whether there was any differenceviews across culturagnvironmental and social
amenities.

All 22 individuahmenities were split into two themes for further analysithe first involved grouping amenities by function
(venues, attractions, organisations and events). The second theme involved grouping amenities around purpose (cultural,
environmental or social). Please refer to pdgdor further details ofwhichamerities fell intoeachcategoy.

The following table shows the average scores for amenities within each groupihg. s si mply takes t he
amenity (described earlier in this section) witldachgrouping and sumthem; the total is then dvided by the number of
amenities in that grouping.

The results should be treatwde wiwes cdalftii mend bdicfafuesree f tulsye ’ f
for most of the year vs. amenities that were only available at certaiedi Soin this analysishe score of 28% for those who

have been to thaVorld of Wearable Arin the past five yeards not treated any differently from the score of 28% for those who
have visited Wellington Museum of City and 8ethe past year Furthermore, each of these groupings only contain a small
number of regional amenities. It was not possible to provide survey data on the full range of venues, attractions,tamgsnisa

and events in the Wellington region. Nor was it possible tavjgle survey data on the full range of cultural, environmental and
social amenities in the region (we were limited to only asking about 22 specific amenities). Therefore results from the
‘groupings’ are indicati ve otalimjtedhumbeaafarenitieshmihn eacimdatggory.e f | e ¢

Groupingof amenities by function | SN} 3S Wdzs

Venues 42

Attractions 34

Organisation: 21

Event: 31

TOTAIl(average o&ll amenities in surve 32

The‘averagea me n in thig surveywas used by 32% of the population. Use was higher for venue amenities (the average venue
was used by 42%) and lower for organisations (the average organisa®nsed by 21% of the population).

I't should be noted that the ‘average amenity’ or onaed ‘' av.
is only used for thematic analysis of the survey results.

A similar analysis was condect f or u s e—thisynalysis groupsmenties into cultural, environmental or social. The
results are described in the table below.

Groupingof amenities by purpose | SN IS Wdz

Cultural 33
Environmenta 27
Socia 35
TOTAIl(average ogll amenities in surve 32
The ‘average amenity’ in this survey was us e d35%)yand3oeénforo f

environmental amenitie$27%.

~
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2. Perceived Share of benefits from each amenity

Respondents were asked tlescribe who they thought received the most benefit from each amenity. They were offered the
options of ' it nbetnheef irtesginoons’t, p'eiotploenliy benefits people |Ii
interests’ . Some people volunteered a further response
Zealand, including those living owise t h e —howeger thisitype of answer was unprompted and was not part of the
response | ist read out to respondents. For the puitposes
everyone, including those outside theregio and ‘it benefits most people’.

Results for the perceived benefit of all amenities are illustrated in the chart overleaf.

=
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Share of benefits from each amenity % everyone/

most people

Ambulance Services 7% 3% 92

Te Papa 12% 86

Westpac Stadium &% ; 78

Wellington Zoo [ByA4 77
The Rugby Sevens 7% 33% 61
Michael Fowler Centre 2y 52
Zealandia €y4 28% 51
Wgtn Museum of City & Sea iy 49
Wings over Wairarapa [£y/4 34
Wellington City Gallery 2§ 30
Pataka Museum and Gallery [ 29
NZ Symphony Orchestra €y 29
Te Rauparaha Arena [ 20% 23
m Everyone, including those outside region u Most people living in region
u Only people living near it B Only people with special interests
i Don't know / not heard of it
QB1) I am now going to read out the list again, and I'd like you to think about who receives the most benefit from each one.
So thinking about ...[Amenity]... would you say that...
Base: All respondents (n=998 to 1002)
o
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The top five amenities (in terms of the proportion saying that they benefit everyone or most peogie:

1. The Ambulance Service (including Wefton Free Ambulance and St J9K®2% of respondentsaid that everyone or
most people benefited from the Ambulance Seryice

Te Papd86%)

Westpac Stadium (78%).
Wellington Zoo (77%).

Wellington Botanic Gardens (66%).

o b~ DN

Downstage featre, New Dowse and Te Rauparaha Arena had theslgweportions sayingthey benefited everyone or most
people (28%, 27% and 23% respectively).

It is interesting to note that althougRukaha Mount Bruce wildlife centend Kapiti Island have a relatively small proportion of
users(11%had visitedPukaha Mount Bruce wildlifeentrein the past year, an@8%hadvisited Kapiti Islandsee Chater 1 for
details), they haveelatively highproportions saying they benefit everyone, or most people (40% and 46% respectively).

Views on the benefits of amenitysubgroup analysis

Perceptions about who benefits from each amenity varied within different groups of the populafitve section below looks at
different groups of the population in the region ahdjhlights whereviews bya particular subgroup stood oditom the rest
For more detailed examination by area, the reader should refer tes¢hef tables which accompany this report.

Gender

Females werenorelikely than males t@ay thefollowing amenitiedbenefited everyone or most people

1 World of Wearable Ar(50%comparel to 41%of males.
1 WellingtonBotanic Gardené/1% compared to 6b).

And werelesslikelyto say the following amenities benefited everyone or most people

Westpac Stadium (73% compared to 8dPmales).
The Rugby Sevens (58% compared to 65%).
TSBArena (59% compared to 68%).

Wings Over Wairarapa (30% compared to 39%).

=A =4 =4 =4

Age

Older respondents (those aged 50 or older) wererelikely than average to say the following amenities benefited everyone or
most people:

New Dows&33% compared to the average of 12%
Michael Fowler Centré60% compared to 32).

Pukaha Mount Bruce wildlife cent{d7% compared to 40%).
NZ Symphony Orchestra (36% compared to 29%).
DownstageTheatre(35% compared to 28%).

=A =4 =4 =4 =4

=
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Older respondents (those ad 50 or older) werdesslikely than average to say the following amenities benefited everyone or
most people:

1 Westpac Stadium (73% compared to the average of 78%).
1 TSB Arena (53% compared to 64%).

Ethnicity

Ma owere morelikely than average to sae Rauparaha Arenbenefited everyone or most peoplg89% compared to the
average of 23%)However, they werdesslikely than average to say the following amenities benefited everyone or most
people:

Wellington Museum of City and Sea (37% compared tatierage of 49%).
Kapiti Island (32% compared to 46%).

Wellington City Gallery (18% compared to the average of 30%).

NZ Symphony Orchestra (13% compared to 29%).

=A =4 =4 =4

Pacific respondents wellesslikely than average to say the following amenities benefitedrgmee or most people:

Te Papa (70% compared to the average of 86%).
Wellington Zoo (61% compared to 77%).

World of Wearable Ar(24% compared to 46%).
New Dowse (12% compared to 27%).

NZ Symphony Orchestra (13% compared to 29%).

=A =4 =4 =4 =4

(There were no amenitiehat Pacific respondentwe r e mor e | i kely to say ‘benefited e

Asian respondents wellesslikely thanaverage to say the following amenities benefited everyone or most people:

Ambulance Services (81% compared to 92%).
WestpacStadium (62% compared to 78%).

Michael Fowler Centre (35% compared to the average of 52%).
Zealandia (15% compared to 51%).

TheNZInternational Arts Festival (29% compared to 46%).

NZ Symphony Orchestra (12% compared to 29%).
DownstageTheatre(10% compazd to 28%).

=A =4 =4 -4 -4 A A

(There were no amenities th@tsian respondent#k e r e mor e | i kely to say ‘benefited e

Income

Those with a householdicomeof $100,000 or moravere morelikely than average to say the following amenities benefited
everyone or most people:

1 Westpac Stadium (90% compared to the average of 78%).
1 TSB Arena (71% compared to 64%).
1 TheNZlinternational Arts Festival (55% compared to 46%).
1 Zealandia (61% comparéa 51%).
(There were no amenities thétteywer e | ess | i kely to say ‘benefited everyon

=
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Those in the lowest income bracket (household income up to, and including, $3ea8Esslikely than average to say the
following amenities beefited everyone or most people:

Ambulance Services (86% compared to the average of 92%).
Te Papa (75% compared to 86%).

Westpac Stadium (65% compared to the average of 78%).
TSB Arena (55% compared to 64%).

The Rugby Sevens (50% compared to 61%).

World of Wearable Ar{(37% compared to 46%).

Zealandia (40% compared to 51%).

=A =4 =4 -4 -4 -4 -4

(There were no amenities that they were more |likely to s,

Ratepayers

Rate-payers weregenerally more likely to feel that everyone or most peopémefited from amenities. They wereorelikely
thanthose who do not pay rates directly tocouncilto say the following amenities benefited everyone or most people:

Wellington Zoo (79% compared to 72%lufse who do not pay rates direcjly
Martinborough Fair (60% compared to%#.

Zealandia (53% compared to 45%).

The N4nternational Arts Festival (49% compared to 41%)

Kapiti Island (49% compared to 38%).

Wings over Wairarapa (37% compared with 27%ho$e who do not pay rates direcjly
NZ Sympony Orchestra (32% compared to 22%).

PatakaMuseum and Galler{82% compared to 23%).

DownstageTheatre(33% compared to 18%).

New Dowse (30% compared to 22%).

=A =4 =4 -4 -4 -4 4 - A -4

(There were no amenities that they were. less |likely to s

Location

Respondents in Lower Huttere lesslikely than average to say the following amenities benefited everyone or most people:

1 Te Papd79%% compared to the average 86%).
1 World of Wearable Ar(35% compared to 46%).

(There were no amenitiesthath ey wer e more | i kely to say benefited ever

Respondents in Upper Huttere morelikely than average to say the following amenities benefited everyone or most people:

1 Zealandia (8% compared to 5b).
1 Wings Over Wairarapa (45% comgaito 34%).
1 Martinborough Fair (68% compared to 56%).

(There were no amenities that they were less |likely to s

=
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Respondents in Porirua wergorelikely than average to say thae Rauparaha Arerzenefited everyoner most peoplg40%
compared to 2%0. But werelesslikely than average to say the Nédwse benefited egryone or most peoplel®@%compared
with the average of 27%).

Respondents iapitiwere lesslikely than average to sake following amenitiebenefited everyone or most people:

1 Zealandia (27% compared with the average of 51%).
1 Pukaha Mount Bruce wildlife cent{88% compared to 40%).
1 Wellington City Gallery (19% compared30%).
1 NewDowse (B% comparedo 27%).
(There were no amenities that¢hy wer e more | i kely to say ‘benefited every

Respondents in Wellington Cityere morelikely than average to say the following amenities benefited everyone or most
people:

Westpac Stadium (84% compared with the average of 78%).
TSBArena (72% compared to 64%).

Zealandia (62% compared to 51%).

World of Wearable Ar(57% compared to 46).

New Dowse (35% compared to 27%).

Wellington City Galler{89% compared t80%).

=A =4 =4 =4 =4 A

(There were no amenities that they were less likely to'ssdye nef i t ed everyone or most peopl

Respondents from the Wairarapa (which includes residents fsoth Wairarapa, Carterton and Masterjomere morelikely
than average to say the following amenities benefited everyone or most people:

1 The Martinboroughrair (71% comparedith the average 056%)
1 Pukaha Mount Bruce wildlife cent(65% compared to 40%)
1 Wings over Wairarapa (57% compared to 34%)

However, they werdesslikely than average to say the following amenities benefited everyone or most @eopl

Ambulance Services (87% compared to 92%)

Te Papa (73% compared to 86%)

Westpac Stadium (70% compared to 78%)

TSB Arena (48% compared to 64%)

Wellington Botanic Gardens (45% compared to 66%)
Michael Fowler Centre (41% compared to 52%)
TheNZInternational Arts Festival (38% compared to 46%)
World of Wearable Ar(37% compared to 46%)

Wellington Museum of City and S&26% compared to 49%)
Kapiti Island (34% compared to 46%)

Zealandia (27% compared to 51%)

PatakaMuseum and Gallerg23%compared to 29%)
Wellington City Gallery (23% compared to 30%)
Downstage Theatre (22% compared to 28%)

Te Rauparaha Arena (13% compared to 23%)

=A =4 =4 -4 -4 4 -4 -4 -4 -4 -4 -4 -4 -4 - -

New Dowse (10% compared to 27%)

=
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Perceived share of benefits views from outsidee a ¢ h ame
immediate ouncil area

To help determine amenitiehat are regarded as beneficiaéven by residents/ho do not live close to the amenityve

filtered the data to includenly those who lived outside the immediate council area of each amenity. The resultsuataiéd

in the chart overleaf. The summary statistic for each amenity on the right hand side (in grey boxes) represents thieproport

of respondents outsi de t he theamemtykenefites evergonenocmokt pemplee dhditatorat s
in brackets is how much higher, or lower, views are compared with views from across the whole region (presented in the

previous chart).

Please note that Ambulance Services have been excluded from this analysis becgusggetlage across all council areas.
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Te Papa

Wellington Zoo

Westpac Stadium

Wellington Botanic Gardens

The Rugby Sevens

TSB Arena

The Martinborough Fair

Michael Fowler Centre

Wgtn Museum of City & Sea
Kapiti Island

Zealandia

The NZ International Arts Festival
Pukaha Mount Bruce wildlife centre
World of Wearable Art

Wings over Wairarapa

Pataka Museum and Gallery

The Downstage Theatre

New Dowse

Wellington City Gallery

NZ Symphony Orchestra

Te Rauparaha Arena

Share of benefits from each amenity % everyone/
[only views from outside that council ared]

most people

10% 83 (|.3%)
5% A 74 (1.3%)
74
3% : 65 (U 1%)
/% 60 (L 1%)
T 58 (\1.6%)
5% 56 (=)
stiuan
i
4
2 44 (1. 7%)

42 (\L4%)
5901
38455
53014
1% 28 (- 1%)
1% 24 (- 5%)
2704
280
241059
0T 2 T ., 2%

B Everyone, including those outside region u Most people living in region

i Only people living near it B Only people with special interests

uDon't know / not heard of it

QB1) | am now going to read out the list again, and I'd like you to think about who receives the most benefit from each one.
So thinking about ...[Amenity]... would you say that...
Base: All respandents who do not live in same location as amenity (799 to 902)
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Even when filtering out respondents living in the council area where the amenity is badedpdeWellington Zoo and Westpac
Stadium continue to be the top three amenitses webpl ehbe
from then?. For example, 83% of respondents living outside of Wellington City said that eveoyonest people benefited

from Te Papa this is slightly lower than theesult when looking at answers across the region (86% for all regions including
Wellington City).The proportions of respondents based outside Wellington City who said Wellingtoangiod/estpacStadium
benefited everyone or most people were: 74% and 73% respectively (this is closely followed by 65% for Wellington Botanic
Gardens and 60% for the Rugby Sevens).

Te Rauparaha Arena is the amenity that receives the lowest proportiorspbnglents saying that everyone or most people
benefit—this is the case when looking at results from across the region as a ahdiso when looking at everywhere in the
region excluding Porirua (23% and 21% respectively).

Wellington City Gallery and2ZNSymphony Orchestra receinedatively lows c or es f or ‘ benefi t’ when
Wellington City are examined24% of those outside Wellington City said Wellington City Gallery benefited everyone or most
people,and the same proportion said thiesffNZ Symphony OrchesjtaThis is significantly lower than the view wtiroluding
Wellington Cityin the analysi§30% and29% respectively).

Perceived share of benefitssviews fromnon-users

People carunderstandthe benefit of an amenity, even if thdyave notused it. In order to examine this further, we filtered out
‘users to determine the pusers@efines as dot lravirg used thaf aménigy inghe past gearf r o
or past five yearfor events/Ambulance) The resultare illustrated in the chart overleaf. The format is similar to the previous
chart. The grepoxon the righthand side of the chart represents the proportion of Resers that said thathe amenity

benefited everyoner most people. The number in brackets shows whether views frorausens are lower or highgand by

what percentagejhan views fromall respondentsificluding users and nensers—which waghe data presented at the

beginning of this chapter).

% Not withstanding Ambulance Services which was excluded from this analysis because they were not based in any one particu
council area.

~
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Ambulance Services
Wellington Zoo

Te Papa

Westpac Stadium

Wellington Botanic Gardens
The Rugby Sevens

TSB Arena

The Martinborough Fair
Kapiti Island

Zealandia

Wgtn Museum of City & Sea
Michael Fowler Centre
Pukaha Mount Bruce wildlife centre
The NZ International Arts Festival
World of Wearable Art

Wings over Wairarapa

The Downstage Theatre

NZ Symphony Orchestra
Wellington City Gallery
Pataka Museum and Gallery
New Dowse

Te Rauparaha Arena

m Everyone, including those outside region
u Only people living nearit

o)
8

-
||

A
9

5

4%

X

4%
2%
4%

3%

il

=

1%

%o

Share of benefits from each amenity
[only views from non-users]

uDon't know / not heard of it

QB1) | am now going to read out the list again, and I'd like you to think about who receives the most benefit from each one.

So thinking about ...[Amenity]... would you say that...

Base: All respondents who have not used amenity in past year / past five years (for events/ambulance) {(n=313 to n=948)

\ Colmar Brunton
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u Most people living in region

21%

Q
i
S

B Only people with special interests

% everyone/
most people

14% 5

93 (1 1%)
75 (1 2%)
71 (- 15%)
63 (. 15%)
61 (.5%)
57 (J-4%)
53 (1. 11%)
48 (.8%)
45 (. 1%)
45 (.6%)
43 (J.6%)
42 (], 10%)
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The top five most beneficial amenities among agsers are: Ambulance Services (93% of-users said this benefited everyone
or most people), Wellington Zoo (75%), Te Papa (71%), Westpac S{&3ur)) and Wellington Botanic Gardens (61%). This is
similarto the top five most beneficial amenities described in the first chart in this chapter.

Additional subgroup analysis we conducted between users aneusersof each amenityeveals that users aimenities are

always more likely than neasers to sayhat the amenity benefits everyone or most people. However, the relationship was less
strong (not statistically significant at the 95% confidence level) for three amenities: Kapiti Island, Downstage Theatre and
Wellington Z0o:

Perceived benefits by theen

A highlevel thematic analysis was conducted inortdleo h i g h | i g hoverall vies/pabooveneias tattractions,
organisationsandevents and to look at whether there was any differenceviews across culturagnvironmental and social
amenities.

All 22 individual amenities were split into two themes for further anakysiee first involved grouping amenities by function
(venues, attractions, organisations and events). The second theme involved grouping amenities around putpesi (cul
environmental or social)Please refer to pag&? for further details of which amenities fell into each category.

The following table shows the average scores for amedni ti
‘' beintesf most peopl e’ figure for each amenity (desctheitdae d e a
is then divided by the number of amenities in that grouping.

The results should be treated with caution because each of these grgsipnly contain a small number of regional amenities.

It was not possible to provide survey data on the full range of venues, attractions, organisations, and events in theoWwelling
region. Nor was it possible to provide survey data on the full rafigaltural, environmental and social amenities in the region
(we were | imited to only asking about 22 specific auseni t |
they only reflect views about a limited number of amenitieshiviteach category.

Venues 54
Attractions 50
Organisation: 50
Events 49
TOTAlaverage ohll amenities in surve! 50
‘50%' was t Beere feom elllamanities whenitcamettoe nef i t i ng * ev e r.yThi:iseoravas higher mo s t

for venues (5%ofor the average venueandslightlylower forevents(49%).

I't should beveoagd amanmni t he @taistrhadificialaonsgruciog &nd is anly used for
thematic analysis of the survey results.

A similar anal ysi s wa s -tlkissanatysisgtows amenities into sudturalh gnvironmentajooiess &he
results are described in the table below.

3 81% of Wellington Zoo users said it benefited goee or most people-the figure for norusers was lower, although not significantly lower, at 75%.
Comparable percentages for Kapiti Island were 54% for users and 45% fosersnand 35% and 27% respectively for Downstage.
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Groupingof amenities by purpose

Cultural 41
Environmenta 56
Socia 58
TOTAIl(average ofll amenities in surve 50
5000 was the average score from all amenities when it came

social and environmental ameniti€s8% and56% respectively) anbwer for cultural amenities (4%).
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3: Views on regiorwide support

Respondents were asked think about council support for each amenity. They were asked to think whether the amenity
should b&t heomotmtcil s in the region toget he~inotherivgrdsst t he
shoul d not recei ve anllameniiesare illustmtadimtie chart averleaRe sul t s f or

T
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Views on region-wide support per amenity

Ambulance Service 87%

75%
69% 11%
Wellington Zoo 65%

%

Westpac Stadium

||
o

Te Papa

l
a1

NZ Symphony Orchestra 57%
The Rugby Sevens 54%
Kapiti Island 54%
NZ International Arts Festival 52%
TSB Arena 47%
World of Wearable Art AAF, 15%
Zealandia 40%
Pukaha Mount Bruce wildlife centre 38%
37% 7%
Wgin Museum of City & Sea 33%

o2}

Michael Fowler Centre

Wellington Botanic Gardens
Pataka Museum and Gallery 25%
Wellington City Gallery 25%
23% 11%
20% 5%

Downstage Theatre 20% 2% 14%

5%
12%

4%
6%

Wings over Wairarapa

Te Rauparaha Arena

New Dowse 17%

The Martinborough Fair 16%

u All the councils in the region together L Just the council where it is based
m Neither (no council support) uDon't know / not heard of it

QC1) Do you think council support for ..[Amenity] should be from ...?
. Base: All respondents (n=974 to 1001)
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The Ambulance Service (including Wellington Free Ambulance and Stdodingd the highest proportion of respondents
saying that albf the councils should support it (87%). This was closely followed by:

Westpac Stadium (75%).

Te Papa (69%).

Wellington Zoo (65%).

NZ Symphony Orchestra (57%).

=A =4 =4 =4

Views on regiofwide support—subgroup analysis

Within the population there were varying levels of backing for regidte support by subgroup. Significant differences are
described below.

Gender

Females werenorelikely than males to back regiemide support for:

1 World of Wearable Ar(47% compared to 41% of males).
1 Michael Fowler Centre (42% compared to 32%).
1 Te Rauparaha Arena (22% compared to 17%).

Females wergesslikely than males to back regiemide support for:

1 Wings Over Wairarapa (20% compared to 26%nales.

Age

Those ged 50+ werenorelikely to back regiowide support for:

NZ Symphony Orchestra (64% compared to 57%).
Pukaha Mount Bruce wildlife cent{d7% compared to 38%).
Zealandia (46% compared to the average of 40%).
DownstageTheatre(27% compared to 20%).

= =4 =4 =4

Those aged 50+ wetesslikely to back regiomwide support for:

1 The Rugby Sevens (48% compared to the average of 54%).
1 TSB Arena (38% compared to 47%).

Ethnicity

Ma owerelesslikely to back regiomwide support for a number of amenities including:

TePapa (55% compared to the average of 69%).

NZ Symphony Orchestra @3compared to 57%).
TheNZInternational Arts Festival (40% compared to 52%).
Zealandia (26% compared to 40%).
DownstageTheatre(12% compared to 20%).

=A =4 =4 4 =4

(They were not more likely to backgionwide support for any amenity).

~
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Pacific respondents wemorelikely to back regiomwide support for Wellington Museum of City and Sea (52% compared to the
average of 33%), buesslikely to back regiomwide support forNZ Symphony Orchestra @¢ompared to 57%).

Asian respondents wenmorelikely to back regiotwide support for Wellington City Gallery (48% compared to the average of
25%), butesslikely to back regiowwide support forZealandia (1% compared to 4%).

Income

There was no significant variation in most income bands when it came to backing for-vadmsupport of amenities.
However, the lowest income band (household income up to $30,000) were sligsglikely to back regiomwide support for:

1 Westpac Stadim (68% compared to 75%).
1 Kapiti Island (44% compared to 54%).

But this income group wemnorelikely to back regiowide support for:

1 DownstageTheatre(27% compared to 20%).
1 Martinborough Fair (22% compared to 16%).

Ratepayers

Those who pay rates directly to the council wenerelikely to back regiowwide support for Wellington Museum of City and Sea
(35% compared to 27% those who do not pay rates directly to a coupciHoweverthey were lesslikely to back regioiwide
support for a number of amenities, including:

1 The Rugby Sevens (51% compared to 63ftoske who do not pay rates directly tocounci).
1 Wellington City Gallery (21% compared to 33%).
1 New Dowse (15% compared to 22%).
1 MartinboroughFair (13% compared to 24%).
Location

Lower Hutt residents wermorelikely than average to say that Ambulance Services should receive 1+@@ersupport (94%
compared to the average of 87%()They were not less likely to back regiaide support for ag particular amenity).

Upper Hutt residents werenorelikely than average to say that Zealandia should receive regida support (59% compared to
40%).(They were not less likely to back regiaitde support for any particular amenity).

Porirua residentsvere morelikely than average to say that Ambulance Services should receive teglersupport (94%
compared to the average of 87%). However, they wesslikely than average to say that NZ Symphony Orchestra should
receive regiorwide support (47% copared to 57%).

Kapiti Coast residents wetesslikely than average to say that the following amenities should receive regida support:

Westpac Stadium (66% compared to the average of 75%).
Wellington Zoo (50% compared to 65%).

Zealandia (28% comparé¢al 40%).

Wellington City Gallery (16% compared to 25%).

1 Wings Over Wairarapa (13% compared to 23%).

=A =4 =4 =4

(They were not more likely to back regianide support for any particular amenity).

~
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Wellington City residents wemmorelikely than average to think that ®lington Zoo should receive regiavide support (72%
compared to the average of 65%). However, they wesslikely to think that Ambulance Services should receive regime
support (82% compared to 87%).

Wairarapa residents were less likely to baegionwide fundingfor mostamenities including:

=A =4 =4 4 -4 -4 -4 -4 -4 -4 -4 -4 -4 -4 -4 -5 -4 -4

Ambulance Services (77% compared to 87%).
Westpac Stadium (66% compared to 75%).

Te Papa (52% compared to 69%).

Wellington Zoo (55% compared to 65%).

NZ Symphony Orchestra (50% compared to 57%).
Kapitilsland (47% compared to 54%).
TheNZinternational Arts Festival (43% compared to 52%).
The Rugby Sevens (40% compared to 54%).

TSB Arena (39% compared to 47%).

World of Wearable Ar32% compared to 44%).
Michael Fowler Centre28% compared to 3%).

Wellington Museum of City and Sea (24% compared to 33%).

Wellington Botanic Gardens (21% compared to 30%).
Zealandia (2@ compared to 40%).

PatakaMuseum and Gallerf19% compared to 25%).
DownstageTheatre(14% compared to 20%).

Te Rauparaha Arena @@ompared to 2056).

New Dowse (1% compared to 1%).

However, they werenorelikely to back regiotwide funding for:

f
f

Pukaha Mount Bruce wildlife cent{d9% compared to 38%).
Wings Over Wairarapa (37% compared to 23%).

(There was no statistically significatifference between Wairarapa and the region for Wellington City Gallery and
Martinborough Fair).

With the obvious exception of Wairarapa residentgere arelessdemographic and subegional diferences for this question
compared with other questions ithe survey, which means there is a degree of consensus in the population around what
amenities should be supported by aflthe councils in the region.

©
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Views on regioswide support — from outside e a c h ame
immediate council area

To help determineziews onregionwide support for each amenitgmong residents whdo not live close to eacamenity, we
filtered the data toinclude onlythose who lived outside the immediate council arghere each amenitywas based The results
are ilustrated in the chart overleaf. The indicator in brack@ighe righthand side of each bar (in a grey b&xhow much
lower (or higheryiews are compared with views from across the whole regien the datapresented in the previous chart).

Please note that Ambulance Services have been excluded from this analysis becaugethtyarross all council areas.

~
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Views on region-wide support per amenity 50 i, compared with
[only views from outside that council areq] L ST

Westpac Stadium 1% 219 6% FEOT|
Te Papa 69% 9% (=)
Wellington Zoo 60% 369 Sy % (45)

Kapiti Island 54% 34% 9% =)

NZ symphony Orchesra (v3)
The Rugby Sevens (v3)

NZ Infemaional Aris Fesfival (vs)
TSB Arena 47% 399 % (=)

World of Wearable Ar (v
Zealandia 37% 79 5% (¥3)

Pukaha Mount Bruce wildlife centre 37% : 8% (41)
Michael Fowier Cenire (42
Wgin Museum of Cily & sea (ry
Wellington Botanic Gardens | I S5 Bs »a
Pataka Museum and Gallery )
Welinglon City Gallery (v
Wings over Walrarapa (v
Downstage Theatre (12

Te Rauparaha Arena 20% 7 ; (=)

New Dowse 17% 7 ; =)

The Marinborough Fair e

u All the councils in the region together i Just the council where it is based
E Neither (no council support) uDon't know / not heard of it

QC1) Do you think council support for ..[Amenity] should be from ...?
Base: All respondents wha do not live in same location as amenity (n=799 to 902)

v 4

2
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Views on regiofwide support for amenities outside e s p o nimneediatescbuncil areawere broadly similar to views across
the whole region. Excluding Ambulance Services, the top five amefnaidsed by the proportion saying there should be
support from allof the councils in the region) are:

1. Westpac Stadium (71% of respondents outside of Wellingtons@itithere should be support from all of the councils
in the regionfor Westpac Stadiuin

Te Papa (69% of those based outside of Wellin@ity said there should be regiowide support),
Wellington Zoo (60% of those based outside of Wellingtiy Said there should be regiewide support),
Kapiti Island (54% of those based outside of Kappported the idea of regiowide support), and

o b~ DN

NZ Symphony Orchestra (54% of those based outside of Wellingjosai@l there should be regianide support).

Each of these five amenities received positive answioaiiregionwide support from ovehalf of respondents living outside
the immediate council area where the amenity was based.

With the exception of Ambulance Services (which did not form part of this part of the analysis), this top five is varyosihéla
overall top five when all regmdents across the region are included, with the exception of Kapiti Island, which was ranked just
outside the top five when the whole regiamas examined. Kapiti Island was one of several amenities that received an identical
level of backing for regiewide supportinside and outside of its council area).

Regionwide support—views from norusers

People may agrewith the idea of regioawide support for an amenity, even if they have not used it personally. In order to
examine this further, we filter@ out ‘ user s’ t o d e-users (ehdfime@ as hob Faving usedvitat afmenityim  n ¢
the past yearor past five years for events/Ambulance). The results are illustrated in the chart overleaf. The format is similar
to the previous chart.Theindicator in brackets on the righitand side of each bar (in a grey box) is how much lower (or higher)
views are compared with views from across the whole region (i.e. the data presentedfirstiohartin this Chaptex.

~
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Views on region-wide support per amenity

% lower compared with

[only views from non-users] R
Ambulance Services 87% 7 ; (=)
Westpac stadium ({8)
Wellington Zoo (42)
Te Papa (4-8)

NZ Symphony Orchestra

<
L)

Kapiti Island
The Rugby Sevens

NZ International Arts Festival

<
&

TSB Arena (¥3)

World of Wearable Art (L4)

Zedalandia (43)

Pukaha Mount Bruce wildlife centre (L2)
Michael Fowler Centre (47)

Wgtn Museum of City & Sea (43)
Wellington Botanic Gardens (42)

Pataka Museum and Gallery

<
el

Wellington City Gallery

Wings over Wairarapa

<
=

Downstage Theatre

{
—
n
—

Te Rauparaha Arena

<
L

New Dowse

15% 12%

(41

The Martinborough Fair

E All the councils in the region together i Just the council where it is based
B Neither (no council support) L Don't know / not heard of it

QC1) Do you think council support for ..[Amenity] should be from ...?
Base: All respondents who have not used amenity in past year / past five years (for events/ambulance) (n=313 to 948}
.
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When it comes to opinions aregionwide support, views of nonisers do not varyoo much from the norm. Among neusers
the top five amenities (in terms of proportions backimgionwide support) are the same as the top five amenities across all
respondents in the region (although Te Papa drops from third place to fourth place).

A closeexamination of users vs. narsers revealshat users are more likely to bacg&gionwide support (compared directly
againstnon-users) for all amenities except:

1 Ambulance Servicd87% of norusers back regiowide support compared with 89% of users).
1 Downstage Theatre (20% compared with 22%).
1 Wellington Botanic Gardens (28% compared with 32%).

Although nonrusers of these amenities were less likely to say they should receive ragfdersupport, compared with users, the
difference was nostatistically significant.

Views on regiofwide supportby theme

A highlevel thematic analysis was conducted inortleo hi g h | i g hoverall veewspabouvereies tattractions,
organisationsaand events and to look at whether there was any diftarce inviews across culturagénvironmental and social
amenities.

All 22 individual amenities were split into two themes for further anakysie first involved grouping amenities by function
(venues, attractions, organisations and events). The stmeme involved grouping amenities around purpose (cultural,
environmental or social)Please refer to pagg7 for further details of which amenities fell into each category.

The following table shows the average scores for amenities within each groupig simply takes tHegure for regionwide
supportfor each amenity (described earlier in this sectionhiviteach grouping and sums thethg total is then divided by the
number of amenities in that grouping.

Groupingof amenities by function I @S NJ 3 Swiplé NS
a dzLJL¥&ddl Q
Venues 45
Attractions 40
Organisation: 55
Events 38
TOTAlaverage ofll amenities in surve 42

The results should be treated wittaution because each of these groupings only costaismall number of regional amenities.

It was not possible to provide survey data on the full range of venues, attractions, organisations, and events in theoielling
region. Nor was it possible taqvide survey data on the full range of cultural, environmental and social amenities in the region
(we were | imited to only asking about 22 specific ausenit|
they only reflect views ahg a limited humber of amenities within each category.

‘A% was the average scor e backingregoiwide sappoet nThig scoeesvasvhigheenfor i t ¢ am
organisationg55% for the averagerganisatior) andvenues (45%)ut lower forevents (386)and attractions (40%)

I't should be noted that the ‘average amenity’ or the av.

thematic analysis of the survey results.

~
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A similar analysi s wa s -—teisanalysisgtowgs amenities into sudturalh gnvironmantapooseoaal. The
results are described in the table below.

Groupingof amenities by purpose AverageW NS aville? y
a dzLJL 3ol Q

Cultural 38

Environmenta 45

Socia 45

TOTAIl(average o&ll amenities in surve 42

42% was the average score from all amenities when it cantatking for regiorwide support This score was higher for social
and environmental amenities (#beach andlower for cultural amenities (33).

—~
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4: Willingness to Pay

Respondents were asked how much they would be willing to pay each year to financially support attractions and services that
are important to the Wellingtomegion. The results are illustrated in the chart below.

Willingness to pay for regional amenities

Nothing 20
Up to $10 18
Up to $25 20
Up to $50 21

Up to $100

More than $100

n4o w

T T T T T

0% 10% 20% 30% 40%

QC3) If your council was to financially support attractions and services that are
important to the Wellington region, extra funds might need to be raised through

rates. For those who rent this would mean an increase in rent, and for those who pay
rates, this would mean an increase in rates. How much would you be prepared to pay
each year?

Base All respondent$n=2000)

One in five respondents said they were not willing to pay, with a further 4% unsure. This means that 76% of respondents were
willing to pay something, with over half of them (57%) willing to ppyo $25 or higher per year.

Willingness to pay varied by incomeith respondents from high income households being willing to pay maréh@following
table demonstratep

~
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Willingness to pay by household income

$30,001| $50,001
to to
$50,000 [ $80,000

Base siz¢ (n=2,000) (n=428) (n=300) (n=441) (n=205) (n=463)

$80,001-
$100,000

Upto

Total $100,000

$30,000

Nothing, $(  20% 27% 19% 17% 18% 16%

Up to $1C 18% 25% 21% 20% 14% 11%
Upto$2¢ 20% 19% 19% 22% 22% 20%

Up to $5( 21% 14% 20% 22% 21% 28%

Up to $10C  10% 4% 8% 8% 16% 16%
More than $10( 6% 4% 6% 5% 6% 8%
D o nkhotw 4% 6% 6% 6% 4% 1%

Willingness to pay varied by income, with respondents from higher incomesholds being willing to pay more, for example,

52% of respondents with a household income of $100,000 per year or more were willing to pay $50 or more per year (compare
with 22% of those with a household income of $30,000 per year). However, it is maiitly that even within the lowest

income bracket (up to $30,000 per year), the majority (67%) were willing to pay something to support regionally important
amenities (27% were not and a further 6% were unsure).

Apart from variation by income, there wererse variations within other groups of the population as described below.

Willingness to pay subgroup analysis

Age
Younger respondents were more willing to pay than older respondents (82% of those aged up to 29 were willing to pay, 77% of
those aged 319 were willing to pay, and 70% of those aged 50+ were willing to pay).

Ethnicity

Ma o, Pdcific, and Asian respondents were no more, or less, likely to be willing to pay (compared with average). However,
Maoand Pacific were mortr e( MAKXedpdndentsand49% of Pacific resppnd&dompared to

18% on average).

Ratepayers

Ratepayers weréesswillingto pay (736 compared t@0% ofthose who do not pay rates directlg a counci).

»
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Location

Those based in Wellington Citsere more willing to pay (80% compared to the average of 75%).

Those based in Porirua were less likely to be willing to pay (68% compared to the average of 75%), as were residents based in
Wairarapa (67%) and Upper Hutt (69%he proportion that were wling to pay did vary by other district councils, although the
differences were not statistically significant (the proportion that were vwgllia pay was 76% in Lower Hutt and 70% in Kapiti).

In terms of Wairarapa councils, 72% of those living in Sowthafapa were willing to pay (which is in line with the average). But
the figures in Masterton and Carterton were below averages{@t and 62%espectively.

Lower Hutt residents were no more, or less, likely to be willing toayt the amount they wald be willing to pay was lower
(23% said they would want to pay up to $10 compared with 18% on average).

Wellington City residents tended to respond more positnte the higher payment options (15% were willing to pay up to $100
—compared with 10% oaverage, and 10% were willing to pay more than $2@06mpared with 6% on average).

(Please note there was no difference in willingness to pay by gender).

~
( Colmar Brunton
2 Social Research Agency © COLMAR BRUNTON 26Hage55



5: Thematic Analysis of Open Ended question asking about
other amenities

Towards the end of thquestionnaire espondents were asked "The councils in the region are always looking for new ways to
improve the region. Thinking of the types of things we have discussed, what things to do you think the region, not josayour
council, should support?

A thematic analysis of responses was undertaligWellington City CounciThe main findings were:

©

il

There was a broad rangad size of amenities andrséces commented onsocial (for example, Rugby Sevens),
environmental(for example Kapiti Islandand cultural for example World of Wearable Ajt

As described in the methodology secti@ach respondent was asked about half of the total amenfie®rder to
minimise burden on the respondent).h& majority of comments reflected the list askedtioé other half of the
sample(for example, people being asked about the first set of amenities were likely to mention an amenity which
was on the second set and vigersa.

A number othe comments reiterated amenities that were identified in the araionlinepanel questions which

were used to develop the list of regionally important amenities (this is also described in the methodology). Some
of the amenities that were mentioned in the online questiomsre not included in thdinal telephonesurvey

because othe small number of times they were mentioned comparedte final list of amenities (examples of

this include Cuba Street Carnival and Bragon Boat Festivalalthough these two amenities were not mentioned

by large numbers of respondents

Somerespondents focused on core council or central government sergigels & infrastructure and roading. An
example quote here isrifrastructure is everything that is behind the scenes in the region that makes the region
tick", another said!The school, just support the teachers needs like having good wages saltlegtcan teachhe
children more efficiently."

Maor i r es p o rkdpatha ksa i (dManariif ipeedr f or mi ng group), Ssuppo
Hutt event 'Te Rao Te Rama' as areas for support which weren't apparent from any stage of the research
apart from analysis of this final open endedegtion in the telephone survey.

While the vast majority of comments related to existing amenities rather than the establigtoheew venues or
servicessomenew ventures or future opportuni MarieesEdusatione me n
Centre ,credting opportunities for young sportspeoen d young musi cians and art.i
think they shouldsupport more, doesn't have to mean physically building things, but should support more ways for
children to become moreinvolde and to stay involved in sport?”).

Some respondents commented on councils needing to focus on their own areas or stick towur# acivities
(some quotes from t hi $thinktheyrsiouldbsiippat theinower ascasibecauseuthagre's -
enough coming out of our rates as it is. Our rates bill is high enough as itasThdy héve got to look after
themselves fist, keeping the publipar ks and things up to scratch?”)
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Appendix A:Response rate calculation

The final response rate was 25%. Fieldwork outcome codes and the response rate are listed in the table below.

Fieldwork outcome code Number falling into this
category

Non-residential number 1,177

Invalid non-working number 740

Fax line 839

Outside of regional quotas 47

Appointment made but not filled before end of fieldwork 215
No answer after 10+ calls 1162

Answering machine through all 10+ calls 445
Language difficulties 162
Refusal 3928

Dropped out of interview part-way through 21
Completed interview 2,000

Final response rate
(completed interviews divided by all valid phone numbers
—i.e. all numbers excluding the first four rows in this table)

25%
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Appendix B: Demographic tables

Thefollowing tables show the demographic bredkwn of survey respondentsThe percentages for the Wellington Amenities
survey are weighted (see methodology section for detail&here possible we have provided equivalent data from the 2006
Census. Ofterhe data is not directly comparable for various reasons. Where the data is not directly comparable we have
inserted an explanatory footnote.

Wellington 2006 census
Amenities survey: results?
Male 48% 48%
Female 52% 52%

1Source: QE21 Base: All respondents (n=2000)
2 Source: Statistics NZ Base: Everyone 15 years or over.

Age group Wellington 2006 census
Amenities results?
survey!

15-19 years 5% 9%
20-24 years 5% 9%
25-29 years 8% 8%
30-34 years 12% 10%
35-39 years 17% 10%
40-44 years 8% 10%
45-49 years 9% 9%
50-54 years 8% 8%
55-59 years 7% 7%
60-64 years 7% 5%
65-69 years 5% 4%
70 years or over 10% 10%
Refused * -

1Source: QE2 Base: All respondents (n=2000)

2 Source: Statistics NZ Base: Everyone 15 years or over.
Base: All respondents (n=2000)

*Less than one percent.
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Ethnicity Wellington 2006 census

Amenities survey: results?

European (includes NZ European and 84% 68%
other European ethnicities)

Maori 10% 9%
Pacific people 4% 6%
Asian 6% 8%

1Source: QE6 Base: All respondents (n=2000)
2 Source: Statistics NZ Base: Everyone 20years or over.

3 For Wellington Amenities this includes all respondents who either selected ‘don’t know' or ‘refused’. For the 2006 census results thisincludes don'tknow,
refused to answer, response unidentifiable, response outside scope and not stated.

Nate on comparability with Census: respondents sometimes choose a higher number of ethnicities in surveys compared with the
Census (an average of 1.08 ethnicities mentioned per person in Colmar Brunton’s survey vs. 1.06 in the Census). A hypothesisis
that this reflects the interviewer administered nature of a survey where interviewers probe respondents with ‘anything else’
after respondents have given their initial answer — for example, “I am Samoan” and when probed “Samoan and New Zealand

European” (whereas most Census data is collected via a self-completion methodology which may tend towards selection of one
option).

The survey data is not directly comparable with the Census information, because the latter includes all those aged 20+ (which is
the only publically available regional data), whereas Colmar Brunton’s survey included all those aged 15+).

Wellington 2006 census

Amenities results:
survey:

$20,000 or less 9% 12%
$20,001 - $30,000 9% 9%

$30,001 - $50,00 13% 15%
$50,001 - $100,000 33% 27%
$100,001 or more 28% 22%
Not stateds 8% 14%

1Source: QE7 Base: All respondents (n=2000)

2 Source: Statistics NZ Base: All households

3 For Wellington Amenities survey this includes all respondents who either selected ‘don’t know” or ‘refused’. For the 2006 census this
includes households where one or more household member{s) aged 15 years and over were temporarily absent from the dwelling or did
not state their income, and the household income was not already $100,000 or more.

Note on comparability with Census: Due to inflation, income has increased between 2006 and 2010. Also the
calculationfor ‘not stated’ is different between the survey and the Census.
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Territorial Authority of Wellington 2006 census

household Amenities survey: results:
Wellington City 41% 42%
Lower Hutt 21% 21%
Kapiti Coast 10% 11%
Porirua 10% 10%
Upper Hutt 8% 8%
Masterton 5% 5%
South Wairarapa 2% 2%
Carterton 2% 2%

1 Source: 51 Base: All respondents (n=2000)
2 Source: Statistics NZ Base: Everyone 20years or over.

The survey data is not directly comparable with the Census information, because the latter includes all those aged 20+ (which
is the only publically available regional data), whereas Colmar Brunton’s survey included all those aged 15+.

Area of work Wellington
Amenities survey

Wellington City 60%
Lower Hutt 15%
Porirua 6%
Kapiti Coast 5%
Upper Hutt 5%
Masterton 4%
South Wairarapa 2%
Carterton 1%
Tararua District *

None of these 1%

Base: Allrespondents except those who are retired, looking after family or not employed (n=1415)
*Less than one percent.

Note: There is no Census equivalent for this data.
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Ratepayers included in the

survey

Yes 71%

No 29%
Don’t know *

Source: QESb
Base: All respondents (n=2000)
*Less than one percent.

Note: There is no Census equivalent for this data.
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